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This is your guide to 
articles that appeared 
in Bank Marketing 
Magazine, January 
through December, 
1980. It was compiled 
by Bonnie Wang, 
associate director of 
BMA's Information 
Services Department. 


ACCOUNTS, OPENED 

Community Bank Update; Upgrading 
the New Accounts Function, Gary H. 
Raddon (February, p. 10). 
ADVERTISING 

Ad Techniques; The 10 Command- 
ments of Bank Advertising, Murray 
Raphel (July, p.37). 

Advertising Planning in a Wild and 
Wacky World, Sandra G. Carcione (July, 
p.18). 

Ways To Improve Bank Advertising Ef- 
fectiveness, H. Joseph Brunner (July, 
p.24). 

You've Gotta Keep Pluggin’ Along, 
Allan Horn II (December, p. 16). 
ADVERTISING AGENCIES 

How To Control Advertising Costs, 
Linda C. Pohle (July, p.12). 
ADVERTISING DEPARTMENT 
AND MANAGEMENT 

Advertising Planning in a Wild and 
Wacky World, Sandra G. Carcione (July, 
p.18). 

How To Control Advertising Costs, 
Linda C. Pohle (July, p.12). 


Marketing 


ARTICLE INDEX 


Bank 


ADVERTISING MEDIA 

How To Control Advertising Costs, 
Linda C. Pohle (July, p.12). 
ADVERTISING RESEARCH 

A Technique to Aid Market Positioning, 
Robert E. Wilkes and E.C. Goodman, Jr. 
(June, p.14). 

Ways To Improve Bank Advertising Ef- 
fectiveness, H. Joseph Brunner (July, 
p.24). 

ADVERTISING TECHNIQUES 

Ad Techniques; The Curse of Assump- 
tion, Murray Raphel (August, p.29). 
AFFLUENT MARKET 

Community Bank Update; Ten Ways To 
Reward Better Customers, Lawrence 
“Biff” Motley (January, p.9). 
ANNIVERSARIES 

A Case History; The Charlestown 
Celebrates, Terry Loughlin (October, 
p.24). 


ASSET AND LIABILITY 
MANAGEMENT 

Community Bank Update; Yield on 
Assets: One Key to Future Deposit Ac- 
quisition, Lawrence ‘‘Biff'’ Motley 
(December, p.8). 

BANK IMAGE 

How To Avoid an Identity Crisis, James 
E. Bryan, Jr. (December, p. 18). 

BANK SERVICE PACKAGES 
Community Bank Update; Locking in 
the High-Balance Account, Gary H. 
Raddon, (August, p.9). 

BANK SERVICES 

Helping Consumers Overcome the Bar- 
riers, Peter Mears, Robert Osborn, and 
Daniel McCarty (September, p.32). 
BANKING—FUTURE AND 
TRENDS 

Strategies for Marketing in Banking’s 
New Environment, Edward E. Furash 
(September, p.18). 


BUSINESS AND 

PROFESSIONAL FORUMS 

How To Plan a Meeting, Ellen Rosenfels 
(May,p. 16). 

CHECKING SERVICE CHARGES 


NOWs Don't Have To Be a Disaster, 
Bruce S. Anderson (June, p.28). 


COLLEGE MARKET 

This Campus Branch Promotion Rates 
a High Mark, Gordon C. Symonds (April, 
p.24). 

COMMERCIAL ACCOUNTS— 
FINANCIAL COUNSELING 

Putting the Bank in Investment Bank- 
ing, Graham Humes (November, p. 14). 
COMMERCIAL BANKING 

The Challenge for Corporate 
Marketing, Craig W. Cadmus 
(December, p. 10). 

COMMUNITY RELATIONS 

Ad Techniques; Doing Good and Talk- 
ing About It, Murray Raphel (December, 
p.23). 

CREDIT CARDS— 

DUAL MEMBERSHIP 

Product Differentiation in Bank Card 
Marketing, Terry M. Wickre (March, 
p.14). 

CUSTOMER RELATIONS 
Community Bank Update; Ten Ways To 
Reward Better Customers, Lawrence 
‘Biff’ Motley (January, p.9). 

DEBIT CARDS 

Product Differentiation in Bank Card 
Marketing, Terry M. Wickre (March, 
p.14). 

DEPOSITORY INSTITUTIONS 
DEREGULATION AND 
MONETARY CONTROL ACT 

HR 4986 as Seen by an Economist, 
Richard C. Aspinwall (August, p.22). 
Washington Letter; HR 4986: What It 
Says, Philip C. Meyer (May, p.5). 
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DISASTERS 

After the Fire... An Interview With 
Lee Gunderson (November, p.35). 
EFTS 

The EFT Jungle: Test Your Acronym 
IQ, August G. St. John (March, p. 18). 
EFTS—SHARED FACILITIES 
Product Differentiation in Bank Card 
Marketing, Terry M. Wickre (March, 
p. 14). 

FINANCIAL COUNSELING 
SERVICES 

Community Bank Update; Upgrading 
the New Accounts Function, Gary H. 
Raddon (February, p. 10). 

HOLDING COMPANIES— 
MARKETING AND 
MANAGEMENT 

How Holding Companies Practice 
Marketing, Clifford J. Elliott and Joel B. 
Haynes (October, p. 18). 

INVESTMENT DEPARTMENT 
Putting the Bank in Investment Bank- 
ing, Graham Humes (November, p. 14). 
MARKET RESEARCH— 
CUSTOMER ANALYSIS 
Maximizing Profits in an Age of Finan- 
cial Darwinism, Walter McCullough (Oc- 
tober, p.28). 

MARKET RESEARCH METHODS 


A Technique To Aid Market Position- 
ing, Robert E. Wilkes and E.C. Goodman, 
Jr. (June, p.14). 


MARKETING RESEARCH | 


Research 


Proceedings From 


The BMA 1980 Conterence 


Bank Research professionals must 
participate in the overall planning 
and bank operations process... and 
they must relate research to manage- 
ment’s needs and perspective. These 
two advisories evolved during the 
Bank Marketing Association's 1980 
Research Conference. 


Order the proceedings of this impor- 
tant conference and find out what 
the leading marketing and research 
professionals suggest you can do now 
as the research function continues to 
impact major banking decisions. 


CALL (312) 782-1442 OR WRITE TODAY! 


fs) 


BANK MARKETING ASSOCIATION 


309 WEST WASHINGTON STREET CHICAGO. 1. 60608 


MARKET RESEARCH 
METHODS—SURVEYS 

Helping Consumers Overcome the Bar- 
riers, Peter Mears, Robert Osborn, and 
Daniel McCarty (September, p.32). 

How a Community Bank Identified 
Customer Attitudes, Thomas M. 
Brightman and Mare G. Singer 
(February, p. 16). 

MARKETING DEPARTMENT 
AND MANAGEMENT— 
COMPUTER APPLICATIONS 

It’s Marketing's Turn at the Computer, 
Copeland H. Schmidt (January, p. 12). 
MARKETING PLANNING 

Planning 101, Thomas D. Dovel 
(December, p.13). 

NOW ACCOUNTS 

Are You Ready for Nationwide NOWs?, 
Sandra G. Carcione (January, p. 16). 
Community Bank Update; Pricing NOW 
Accounts, Douglas R. Hanks (March, 
p.9). 

Community Bank Update; Four 
Strategies for Pricing NOWs, Lawrence 
“Biff Motley (April, p. 10). 

Community Bank Update; HR 4986: 


| What It Means, Gary H. Raddon (May, 


p.9). 

Community Bank Update; Why NOWs 
Will Not Replace Regular Checking, 
Douglas R. Hanks (June, p.9). 
Community Bank Update; Stopping the 
NOW Account Price Erosion, Gary H. 
Raddon (November, p.9). 

How Banks Could Lose the NOW Ac- 
count War, William B. King, Jr. 
(November, p.23). 

NOWs Don't Have To Be a Disaster, 
Bruce S. Anderson (June, p.28). 


PRICING 

Community Bank Update; The Payoff 
of Modest Price Adjustments, Douglas 
R. Hanks (September, p. 13). 

PRODUCT DEVELOPMENT 


Product Development; Not for Big 
Banks Only, Ronald J. Roderique (May, 
p.12). 

PUBLIC RELATIONS 

How To Measure PR Results, James B. 
Strenski (August, p. 18). 

NEEDED: A New Breed of Communi- 
cator, Lee Silberman (November, p.27). 
PUBLICITY—PRESS RELATIONS 


NEEDED: A New Breed of Communi- 
cator, Lee Silberman (November, p.27). 
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RETAIL BANKING 


Community Bank Update; Ready for 
‘Relationship Marketing’?, Lawrence 
“Biff ° Motley (October, p.9). 

The Core Account: Key to Retail Bank- 
ing’s Future, John M. Kendall (April, 
p. 14). 

Strategies for Marketing in Banking’s 
New Environment, Edward E. Furash 
(September, p. 18). 

SALES CONTESTS AND 
INCENTIVE PLANS 

The Growing Sophistication of Incen- 
tive Programs, Sandra G. Carcione 
(August, p.12). 

Motivation—More Than Awards, 
Robert Eimers, George Blomgren, and 
Edward Gubman (October, p. 14). 


A Program for Aggressive Trust Sell- 
ing, David B. Horn (April, p.18). 

STAR Program Makes Trust Sales 
Shine, Stanley Weinstein (March, p.22). 
SALES MANAGEMENT 

Turning Them On to Selling, Eugene M. 
Johnson (May, p.20). 

SAVINGS CLUBS 

Community Bank Update; Locking in 
the High-Balance Account, Gary H. 
Raddon (August, p.9). 

SAVINGS PASSBOOKS 
Community Bank Update; Upgrading 
the New Accounts Function, Gary H. 
Raddon (February, p. 10). 

SHOPPING SURVEYS 

So You Want To Do a Shopping Survey, 
Thomas J. Cosse and Kevin J. McGovern 
(June, p.18). 

SLOGANS 

Ad Techniques; The What and the Why 
of Slogans, Murray Raphel (April, p.35). 
STAFF SALES TRAINING 

A Program for Aggressive Trust Sell- 
ing, David B. Horn (April, p.18). 

Turning Them On to Selling, Eugene M. 
Johnson (May, p.20). 

STAFF SALES TRAINING— 
MOTIVATION 

Motivation—More than Awards, Robert 
Eimers, George Blomgren, and Edward 
Gubman (October, p. 14). 

The Growing Sophistication of Incen- 
tive Programs, Sandra G. Carcione 
(August, p.12). 


STAFF TRAINING 

Community Bank Updcte; The Im- 
portance of Internal Communications, 
Lawrence ‘Biff’ Motley and Barbara 
Baker (July, p.9). 

TRUST BUSINESS 
DEVELOPMENT 

A Program for Aggressive Trust Sell- 
ing, David B. Horn (April, p. 18). 

STAR Program Makes Trust Sales 
Shine, Stanley Weinstein (March, p.22). 


TRUST MARKETING 

A Long-Range Plan for Trust 
Marketing, Nan M. Lansinger (January, 
p.20). 

A Program for Aggressive Trust Sell- 
ing, David B. Horn (April, p. 18). 
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